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A price so high you've
got to wear shades

Oakley plans a line
of $4,000 sunglasses

By Bruce Horovitz
USATODAY

es maker that

prides itself on outside-the-box
craftsmanship and marketing
will announce

chutzpah,
plans for a line of $4,000 sun- i
glasses,

The move comes at a time
when the $200 billion
once

recession-proof, is spiraling
1on- »

dummard.fnmny—pod:nsales
globally are expected to fall a hef-
&8% in 2009, projects a Bain &

ing all that is Oak-
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go after the Holy Grail of elite
sunglasses? [t's less a business
objective and more Oakley flex-
ing its R&D muscle and thumbing
its nose at the other expensive
eyewear makers.”

Luxury loses favor

Worldwide spending on
luxury goods:

(in billions)
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By julie Snider. USA TODAY

One pair was rushed to biking
legend and Oakley endorser
Lance to wear on the
last day of this summer’s Tour de
France. Armstrong declined to

mon to the aerospace and motor
industries — are pressed

But he doesn't expect to make
15 Vet s s Jouthe

i it's itive.
It's Dakley being Oakley.”

One luxury-market expert
even predicts strong sales.
“There's pent-up demand for ex-



