Luxottica included in the FTSE4Good Index Series
Milan, August 1, 2018 – Luxottica Group S.p.A. (MTA: LUX), a leader in the design,
manufacture, distribution and sale of fashion, luxury and sports eyewear, announces it has
been included in the FTSE4Good Index Series. Created by the global index and data
provider FTSE Russell, the FTSE4Good Index Series is designed to measure the
performance of companies demonstrating strong Environmental, Social and Governance
(ESG) practices. The index includes 953 stocks, of which 22 belong to Italian listed
companies.
The inclusion in the FTSE4Good further confirms Luxottica's commitment to environmental
sustainability, investments in innovation and quality of products and services, and the
creation of value for its employees, suppliers, local communities and shareholders.
Sustainability is a principle that has deep roots in the Group’s history, becoming part of the
Company culture over the years and permeating the entire value chain. Luxottica’s vision "To
see the beauty of life" inspires its sustainable and ethical business approach and its
corresponding pillars including a commitment to excellence, visual well-being, social impact
and environmental protection. Luxottica continues to build on the sustainable actions and
initiatives carried out by the Company around the world, contributing to the achievement of
the Sustainable Development Goals promoted by the United Nations 2030 Agenda.
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Luxottica Group S.p.A.
Luxottica is a leader in the design, manufacture and distribution of fashion, luxury and sports eyewear. Its portfolio
includes proprietary brands such as Ray-Ban, Oakley, Vogue Eyewear, Persol, Oliver Peoples and Alain Mikli, as
well as licensed brands including Giorgio Armani, Burberry, Bulgari, Chanel, Coach, Dolce&Gabbana, Ferrari,
Michael Kors, Prada, Ralph Lauren, Tiffany & Co., Valentino and Versace. The Group’s global wholesale
distribution network covers more than 150 countries and is complemented by an extensive retail network of
approximately 9,000 stores, with LensCrafters and Pearle Vision in North America, OPSM and LensCrafters in
Asia-Pacific, GMO and Óticas Carol in Latin America, Salmoiraghi & Viganò in Italy and Sunglass Hut worldwide.
In 2017, with approximately 85,000 employees, Luxottica posted net sales of over Euro 9 billion. Additional
information on the Group is available at www.luxottica.com.

