
 

 

FOR IMMEDIATE RELEASE 

  

Glasses.com Named Winner for Best Use of Device Camera 
in the 18th Annual Webby Awards 

Free, 3D Virtual Try-On App is Changing the Way People Find Glasses They Love  

Salt Lake City, Utah — April 30, 2014 — Innovative online eyewear shop, glasses.com, announced today that it 
has been named the Best Use of Device Camera in the 18th Annual Webby Awards. Hailed as the "Internet's 
highest honor" by The New York Times, The Webby Awards, presented by the International Academy of Digital 
Arts and Sciences (IADAS), is the leading international award honoring excellence on the Internet.  

Glasses.com, recently acquired by global eyewear leader Luxottica, offers top brands and a wide range of 
styles and price points. It combines the best of the digital age with real people who are dedicated to providing 
unparalleled expertise and insight, developing tech tools with a human touch to help people find glasses they 
truly love. The glasses.com app, featuring unique 3D virtual try-on technology, launched in July 2013 to rave 
reviews and has since been downloaded millions of times across mobile platforms. 
 
The breakthrough glasses.com app combines advanced computer modeling with Hollywood-style special 
effects, and relies entirely on the device camera to improve the online eyewear shopping experience for users.  
 
“We believe that everyone should have glasses they love,” said glasses.com General Manager, John Graham. 
“Glasses.com has a unique balance of smart technology and passionate experts because we want to ensure 
every step of the process from finding eyewear online and on the go, to having them shipped fast and free, is a 
truly great experience. We’re thrilled to be recognized as a winner in this year’s Webby Awards.” 
 
Available for both Apple and Android devices, the app renders captured images into a 3D model so accurate 
that it is nearly impossible to distinguish from a real photograph. It captures video using the device’s camera 
and selects 15 still frames at key angles to render into a 180-degree 3D representation with a front view and 
two side profiles of each user’s face, all in about one minute. Users can interact with the app, swiping the 
touch screen to slide frames up and down the bridge of their nose, and can also use built-in sharing features to 
get opinions from friend and family over social media before they buy. 

"Glasses.com has set the standard for innovation and creativity on the Internet," said David-Michel Davies, 
Executive Director of The Webby Awards. "This award is a testament to the skill, ingenuity, and vision of its 
creators." 

Glasses.com will be honored at the star-studded Webby Awards ceremony on Monday, May 19, 2014 at 
Cipriani Wall Street in New York City, where winners will have an opportunity to deliver one of The Webby 
Awards' famous 5-Word Speeches. A full list of both The Webby Awards and People's Voice Winners can be 
found at webbyawards.com/winners. 

Visit glasses.com at www.glasses.com to learn more about how the company is pioneering real change – from 
digital technologies to manufacturing processes – that impacts the eyewear industry and the future of retail.  

http://www.glasses.com/
http://www.luxottica.com/
http://www.glasses.com/virtual-try-on.html
http://winners.webbyawards.com/2013
http://www.glasses.com/


About glasses.com 
Now part of the Luxottica Group, glasses.com first began 10 years ago when the makers of 1-800 CONTACTS, Inc. purchased the URL 
for the website with the intention of improving the eyeglasses shopping experience and providing the same top-notch customer 
service. Today, glasses.com is an online and on-the-go eyewear shopping experience designed specifically with the consumer in 
mind, offering top brand and designer names with high-quality and personalized customer service. Working directly with popular 
frame manufacturers, glasses.com’s trained opticians and style experts help customers find glasses they love. They then hand craft 
prescription glasses and sunglasses with lenses made at their revolutionary Utah lab – the only one of its kind in the US. Users can 
visit glasses.com online at www.glasses.com or through the glasses.com app which includes patented and patent-pending 3Dfit 
technology. The app is currently available for iPad, iPhone, iPod touch, and Android.  
 
About Luxottica Group S.p.A.  
Luxottica Group is a leader in premium, luxury and sports eyewear with over 7,000 optical and sun retail stores in North America, 
Asia-Pacific, China, South Africa, Latin America and Europe, and a strong, well-balanced brand portfolio. House brands include Ray-
Ban, the world’s most famous sun eyewear brand, Oakley, Vogue Eyewear, Persol, Oliver Peoples, Alain Mikli and Arnette, while 
licensed brands include Giorgio Armani, Bulgari, Burberry, Chanel, Coach, Dolce & Gabbana, Donna Karan, Polo Ralph Lauren, Prada, 
Starck Eyes, Tiffany and Versace. In addition to a global wholesale network involving 130 different countries, the Group manages 
leading retail chains in major markets, including LensCrafters, Pearle Vision and ILORI in North America, OPSM and Laubman & Pank 
in Asia-Pacific, LensCrafters in China, GMO in Latin America and Sunglass Hut worldwide. The Group's products are designed and 
manufactured at its six manufacturing plants in Italy, three wholly owned plants in the People’s Republic of China, one plant in Brazil 
and one plant in the United States devoted to the production of sports eyewear. In 2013, Luxottica Group posted net sales of more 
than Euro 7.3 billion. Additional information on the Group is available at www.luxottica.com. 
 
About The Webby Awards 
Hailed as the "Internet's highest honor" by The New York Times, The Webby Awards is the leading international award honoring 
excellence on the Internet, including Websites, Interactive Advertising & Media, Online Film & Video, Mobile & Apps, and Social. 
Established in 1996, The Webby Awards received nearly 12,000 entries from all 50 states and over 60 countries worldwide this year. 
The Webby Awards is presented by the International Academy of Digital Arts and Sciences (IADAS). Sponsors and Partners of The 
Webby Awards include: Microsoft, Dell, Vitamin T, MailChimp, Engine Yard, Funny or Die, AdAge, Percolate, Mashable, Business 
Insider, Internet Week New York and Guardian News and Media. 
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