
RAY-BAN AUTUMN/WINTER 2015-2016 COLLECTION
The unique, distinctive brand returns with iconic new models

that combine vintage charm with contemporary spirit

The Ray-Ban Autumn/Winter 2015-2016 collection includes exciting new versions of Ray-Ban Aviator, Ray-Ban Wayfarer and Ray-Ban 
Clubmaster styles, which appear in a variety of color and material combinations. 

Since its launch in 1937, Ray-Ban has been a symbol of adventure, functionality, and design. From the first ever Ray-Ban Aviators, 
created for U.S. Air Force pilots, to the unique, universal design of the Ray-Ban Wayfarer model and new classics such as the vintage 
Ray-Ban Clubmaster, the history of the brand features a reel of timeless icons.

The Ray-Ban 2015-2016 collection is undoubtedly revisiting the brand’s origins, with variations on some of the most distinctive, 
unique sunglasses ever created. 

RB2140
A new version of the classic Ray-Ban Wayfarer model is born. Fine acetate is treated to give this 
wayfarer a “Distressed” effect along the front section and temples. The result is a perfect pair 
of sunglasses whose seemingly imperfections merely enhance the charm. “Distressed” colors 
include Black, Streaked Havana, Havana, Havana Brown and Havana Blue.

RB3025
In homage to the original models created for US Air Force pilots, the Ray-Ban Aviator range is 
reinvented here in gilded metal. These legendary ‘37 Ray-Ban Aviator frames have been treated 
to achieve a “Distressed” effect and create the illusion of a lifetime’s worth of trendy wear and 
tear. Available in gilded metal, with green or brown lenses.

RB3016M
For the very first time, the iconic Ray-Ban Clubmaster model has been reproduced in exquisite 
wood. The noble, natural material of the frame is offset with rubber, guaranteeing maximum 
comfort, extreme flexibility and optimum resistance. Available in three versions: cherry, maple 
and walnut. The vintage, authentic vibe for this Clubmaster is given a modern, exclusive touch – in 
maple wood with brown rubber and lenses, cherry wood with blue rubber and grey-blue lenses, 
and walnut wood with green rubber and lenses. 



RB3016
The legendary Ray-Ban Clubmaster is given an ultra-cool makeover thanks to the innovative 
use of acetate for the frame itself. The distinctive profile of the upper section is adorned with 
iridescent “Fleck” acetate, contrasting with the black temples. Available in Havana black with 
green lenses, Havana blue with grey lenses, Havana brown with brown lenses, and Havana 
green with green lenses.

RX5154M
Lovers of the Ray-Ban Clubmaster will be powerless to resist these new “Wood” versions, 
created as the name suggests from wood and rubber. The optical frames boast the same 
eye-catching features as the Ray-Ban Clubmaster sunglasses, with accentuated upper profile 
and characteristic rivets. Available in maple with brown rubber finishing, cherry with blue 
rubber finishing, and walnut with black or green rubber finishing.

RX5154
The characteristic upper profile of this optical Ray-Ban Clubmaster “Fleck” creation is accentuated 
by flecked acetate, creating a pleasing contrast with the black temples. Available in black 
flecked Havana, blue flecked Havana, green flecked Havana, and brown flecked Havana.

About Ray-Ban:
www.ray-ban.com
Facebook.com/RayBan
Twitter.com/ray_ban
Instagram: @rayban

Luxottica Group S.p.A.
Luxottica Group is a leader in premium, luxury and sports eyewear with over 7,000 optical and sun retail stores in North America, Asia-Pacific, China, South Africa, Latin America and 
Europe, and a strong, well-balanced brand portfolio. House brands include Ray-Ban, the world’s most famous sun eyewear brand, Oakley, Vogue Eyewear, Persol, Oliver Peoples, Alain 
Mikli and Arnette, while licensed brands include Giorgio Armani, Bvlgari, Burberry, Chanel, Coach, Dolce & Gabbana, DKNY, Polo Ralph Lauren, Prada, Michael Kors, Starck Eyes, Tiffany 
and Versace. In addition to a global wholesale network involving 130 different countries, the Group manages leading retail chains in major markets, including LensCrafters, Pearle 
Vision and ILORI in North America, OPSM and Laubman & Pank in Asia-Pacific, LensCrafters in China, GMO in Latin America and Sunglass Hut worldwide. The Group’s products are 
designed and manufactured at its six manufacturing plants in Italy, three wholly owned plants in the People’s Republic of China, one plant in Brazil and one plant in the United States 
devoted to the production of sports eyewear. In 2014, Luxottica Group posted net sales of over Euro 7.6 billion. Additional information on the Group is available at www.luxottica.com.

Safe Harbor Statement
Certain statements in this press release may constitute “forward looking statements” as defined in the Private Securities Litigation Reform Act of 1995. Such statements involve risks, 
uncertainties and other factors that could cause actual results to differ materially from those which are anticipated. Such risks and uncertainties include, but are not limited to, the 
ability to manage the effects of the current uncertain international economic outlook, the ability to successfully acquire and integrate new businesses, the ability to predict future 
economic conditions and changes to consumer preferences, the ability to successfully introduce and market new products, the ability to maintain an efficient distribution system, 
the ability to achieve and manage growth, the ability to negotiate and maintain favourable license agreements, the availability of correction alternatives to prescription eyeglasses, 
fluctuations in exchange rates, changes in local conditions, the ability to protect intellectual property, the ability to maintain relations with those hosting our stores, computer system 
problems, inventory-related risks, credit and insurance risks, changes to tax regimes as well as other political, economic and technological factors and other risks and uncertainties 
referred to in Luxottica Group’s filings with the U.S. Securities and Exchange Commission. These forward looking statements are made as of the date hereof and Luxottica Group does 
not assume any obligation to update them.


