
September 2013.  
Sunglass Hut, the leading global sunglass retailer, 
is pleased to announce that Georgia May Jagger, 
Global Brand Ambassador and her boyfriend, 
model and musician Josh McLellan, will star in 
the brand’s upcoming “Come and Play” folding 
sunglass campaign. Shot in New York City with 
fashion photographer Terry Richardson, the 
campaign showcases a variety of innovative 
sunglass styles that can fold, bend and fit in your 
pocket. 
Set against a bold purple backdrop, Georgia May 
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WITH SUNGLASS HUT BRAND AMBASSADOR 
GEORGIA MAY JAGGER 
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and Josh flirtatiously pose wearing foldable
 sunglasses from Ray-Ban, Persol, Dolce & 
Gabbana, Tory Burch, and Burberry. Using their 
bodies in a series of dynamic poses that represent 
the opening and closing of the sunglasses, the 
campaign is relaxed, natural, and sexy. The 
campaign will debut in early September across 
Sunglass Hut’s global retail network including the 
United States, Australia, South Africa, and Brazil, 
as well as online at sunglasshut.com. “This is 
one of the best campaigns we have ever done,” 

SUNGLASS HUT INTRODUCES NEW FOLDABLE SUNGLASS STYLES FOR FALL



SUNGLASS HUT’S MUST HAVE FALL FOLDING STYLES: 
ALL STYLES ARE AVAILABLE IN SUNGLASS HUT STORES AND ONLINE AT WWW.SUNGLASSHUT.COM. 

tell them to keep looking and do another spin. 
The video scavenger hunt will be featured in the 
windows of select Sunglass Hut flagship locations 
and online. Catch a sneak peak here: http://www.
youtube.com/watch?v=xUpzwj4oIDw 
“How charming are these?,” Georgia May asked 
Josh while holding up a pair of foldbable Ray-Ban 
Aviator sunglasses. “These are so great and will 
be perfect for when I’m travelling. I can just pop 
them in my pocket, how cool is that!” she said 
while the two were on set.

Ray-Ban, RB3479, $199,95 - http://www.sunglasshut.com/us/713132450420

Dolce & Gabbana, DG4196, $410,00 - http://www.sunglasshut.com/us/8053672070798

said Fabio d’Angelantonio, President of Sunglass 
Hut and Chief Marketing Officer at Luxottica. “It’s 
fun and sexy, and presents a strong point of view 
about the foldable sunglass trend for the Fall 
fashion season,” he concluded.
The “Come and Play” campaign includes an 
interactive digital video featuring Georgia May 
playfully hiding her foldables and asking the 
viewer to find them. If consumers select correctly, 
Georgia May will seductively pull out the frames 
and put them on. If they pick incorrectly, she will 



Ray-Ban, RB4105, $154,95 - http://www.sunglasshut.com/us/805289154587

Burberry, BE2071, $280,00 - http://www.sunglasshut.com/us/8053672074659

Tory Burch, TY9019, $165,00 - http://www.sunglasshut.com/us/642878967711



Persol, PO0714, $380,00 - http://www.sunglasshut.com/us/713132444290

Ray Ban, RB2176, $229,99 - http://www.sunglasshut.com/us/8053672125603



Sunglass Hut
www.sunglasshut.com 
Sunglass Hut is the biggest sunglass specialty retailer in the world with over 2,700 retail locations. With a global reputation for premium 
sunglass brands, Sunglass Hut offers the latest designer brands along with outstanding customer service. Sunglass Hut stores are located 
throughout the United States, Canada, the Caribbean, Europe, Australia, New Zealand, Hong Kong, Singapore, Middle East and South Africa.

Luxottica Group S.p.A.
Luxottica Group is a leader in premium, luxury and sports eyewear with approximately 7,000 optical and sun retail stores in North America, 
Asia-Pacific, China, South Africa, Latin America and Europe, and a strong, well-balanced brand portfolio. House brands include Ray-Ban, 
the world’s most famous sun eyewear brand, Oakley, Vogue Eyewear, Persol, Oliver Peoples, Alain Mikli, Arnette and REVO, while licensed 
brands include Giorgio Armani, Bvlgari, Burberry, Chanel, Coach, Dolce & Gabbana, Donna Karan, Polo Ralph Lauren, Prada, Starck Eyes, 
Tiffany and Versace. In addition to a global wholesale network involving 130 different countries, the Group manages leading retail chains in 
major markets, including LensCrafters, Pearle Vision and ILORI in North America, OPSM and Laubman & Pank in Asia-Pacific, LensCrafters 
in China, GMO in Latin America and Sunglass Hut worldwide. The Group’s products are designed and manufactured at its six manufacturing 
plants in Italy, two wholly owned plants in the People’s Republic of China, one plant in Brazil and one plant in the United States devoted to 
the production of sports eyewear. In 2012, Luxottica Group posted net sales of more than €7.0 billion. Additional information on the Group is 
available at www.luxottica.com 

Safe Harbor Statement
Certain statements in this press release may constitute “forward looking statements” as defined in the Private Securities Litigation Reform Act 
of 1995. Such statements involve risks, uncertainties and other factors that could cause actual results to differ materially from those which are 
anticipated. Such risks and uncertainties include, but are not limited to, the ability to manage the effects of the current uncertain international 
economic outlook, the ability to successfully acquire and integrate new businesses, the ability to predict future economic conditions and 
changes to consumer preferences, the ability to successfully introduce and market new products, the ability to maintain an efficient distribution 
system, the ability to achieve and manage growth, the ability to negotiate and maintain favourable license agreements, the availability of 
correction alternatives to prescription eyeglasses, fluctuations in exchange rates, changes in local conditions, the ability to protect intellectual 
property, the ability to maintain relations with those hosting our stores, computer system problems, inventory-related risks, credit and 
insurance risks, changes to tax regimes as well as other political, economic and technological factors and other risks and uncertainties referred 
to in Luxottica Group’s filings with the U.S. Securities and Exchange Commission. These forward looking statements are made as of the date 
hereof and Luxottica Group does not assume any obligation to update them.


