
Milan, Italy, and Sydney, Australia
October 19th, 2012 
Luxottica Group S.p.A (NYSE: LUX; MTA: LUX), a global 
leader in the design, manufacture and distribution of 
fashion, luxury and sports eyewear, today announced 
the return of the Sunglass Hut Floating Store to 
Sydney’s Darling Harbour from Thursday 15th November 
to Sunday 18th November

To celebrate the return of this unique retail concept, 
Sunglass Hut ambassador and fashion darling 
Georgia May Jagger will host an exclusive event on 
Wednesday 14th November, which will see the 
Floating Store moored at Farm Cove in Sydney 
Harbour. Guests will get a first look at over 350 trend 
focused and fashion forward products from brands 
such as Ray-Ban, Prada, Miu Miu, Dolce & Gabbana, 
Versace, Bvlgari, Burberry, Persol, Tory Burch and 
Coach.  

Georgia May Jagger said: “I’ve heard so much about 
the Sunglass Hut Floating Store and am excited to be 
launching it in Sydney.  I can’t wait to see all the new, 
exclusive product! ” 

When the Floating Store drops anchor in Darling 
Harbour, customers will be able to purchase exclusive 

ROCK ROYALTY AND SUNGLASS HUT 
GLOBAL AMBASSADOR 
GEORGIA MAY JAGGER CRUISES 
INTO SYDNEY TO LAUNCH 
THE RETURN OF THE SUNGLASS HUT 
POP-UP FLOATING STORE

styles including the Dolce & Gabbana Sicilian Baroque 
Collection; a precious pair of 21 carat Tiffany & Co. 
sunglasses adorned with yellow diamonds and, for the 
first time in Australia, Tory Burch Sunglasses. 
Australian Sunglass Hut customers will be the first to 
try and buy these looks as they will be unavailable 
anywhere else until February 2013.    

Fabio d’Angelantonio, Executive Vice President Sun 
and Luxury Retail and Chief Marketing Officer at
Luxottica said: “Georgia May’s style and her eye for bold 
and beautiful fashion is why we chose her to be the face 
of Sunglass Hut.” He continues; “With the perfect 
ambassador and one of the most breathtaking and 
inspiring locations in the world, the Sunglass Hut 
Floating Store is set to be a huge hit again this year.”

Capitalising on its unique Harbour location, the Floating 
Store is designed to amplify the shopping experience. 
With full 360 degree water views, natural ocean 
breeze and bright sunlight flowing into the store, 
consumers can enjoy the alfresco shaded lounges 
while soaking up the sounds of lapping water and the 
beats playing courtesy of the on deck DJ. 

Complemented by exclusive product and world’s 
best customer service, over 3,000 consumers are 



expected to visit the Sunglass Hut Floating Store 
daily this season. 

Fabio d’Angelantonio continued: “The Floating Store is 
part of Sunglass Hut’s broader vision focused on taking 
the retail experience for shoppers to a whole new level. 
The success of last year’s Floating Store proved Australians 
have a great appetite for totally unique retail experiences, 
which is why we’re bringing it back to Sydney”. 

The Floating Store will be staffed by the world’s best 
Sunglass Hut associates who are flown in from around 
the globe to provide expert styling advice and 
exceptional service to customers. The store will be 
open to the public at the following times:

Thursday 15th November, Darling Harbour: 10am – 10pm 
Friday 16th November, Darling Harbour: 10am – 10pm 
Saturday 17th November, Darling Harbour: 10am – 12am 
Sunday 18th November, Darling Harbour: 10am – 6pm 

Ten percent of all profits from the Floating Store will be 
donated to OneSight, a leading global vision care charity 
sponsored by Luxottica. Today nearly 733 million people 
worldwide suffer from vision loss. 
For 563 million, a pair of glasses would restore their 
vision. OneSight is dedicated to providing sustainable 
access to quality vision care, eyewear and sun 
protection to those in need around the world. 
Since 1988, OneSight has helped more than 8 million 
people and is actively working on sustainable 
programs to help millions more. www.onesight.org 

For further information please contact:

AUSTRALIA MEDIA CONTACTS
Aja Bradley
Aja.Bradley@luxottica.com.au 
Michael Fitzgerald
michael.fitzgerald@luxottica.com.au

GLOBAL MEDIA CONTACTS
Costanza Assereto
Costanza.Assereto@luxottica.com
Silvia Piran
Silvia.Piran@luxottica.com

About Sunglass Hut     
www.sunglasshut.com

Sunglass Hut is the biggest sunglass specialty retailer in the world 
with over 2,700 retail locations. With a global reputation for premium 
sunglass brands, Sunglass Hut offers the latest designer brands 
along with outstanding customer service. Sunglass Hut stores are 
located throughout the United States, Canada, the Caribbean, 
Europe, Australia, New Zealand, Hong Kong, Singapore, Middle 
East and South Africa.

About Luxottica Group S.p.A.
Luxottica Group is a leader in premium fashion, luxury and sports 
eyewear, with over 7,100 optical and sun retail stores in North 
America, Asia-Pacific, China, South Africa, Latin America and 
Europe, and a strong and well balanced brand portfolio. Luxottica’s 
key house brands include Ray-Ban, the best known sun eyewear 
brand in the world, Oakley, Vogue, Persol, Oliver Peoples, Arnette 
and REVO, while license brands include Bvlgari, Burberry, Chanel, 
Dolce & Gabbana, Donna Karan, Polo Ralph Lauren, Prada, Tiffany 
and Versace. In addition to a global wholesale network covering 130 
countries, the Group manages leading retail brands such as 
LensCrafters and Pearle Vision in North America, OPSM and 
Laubman & Pank in Australasia, LensCrafters in Greater China and 
Sunglass Hut globally. The Group’s products are designed and 
manufactured in six Italy-based manufacturing plants, two 
wholly-owned plants in China and a sports sunglass production 
facility in the U.S. In 2011, Luxottica Group posted consolidated net 
sales of €6.2 billion. 
Additional information on the Group is available at www.luxottica.com. 

Safe Harbor Statement
Certain statements in this press release may constitute 
“forward-looking statements” as defined in the Private Securities 
Litigation Reform Act of 1995. Such statements involve risks, 
uncertainties and other factors that could cause actual results to 
differ materially from those which are anticipated. Such risks and 
uncertainties include, but are not limited to, the ability to manage 
the effect of the poor current global economic conditions on our 
business, the ability to successfully acquire new businesses and 
integrate their operations, the ability to predict future economic 
conditions and changes in consumer preferences, the ability to 
successfully introduce and market new products, the ability to 
maintain an efficient distribution network, the ability to achieve and 
manage growth, the ability to negotiate and maintain favorable 
license arrangements, the availability of correction alternatives to 
prescription eyeglasses, fluctuations in exchange rates, as well as 
other political, economic and technological factors and other risks 
and uncertainties described in our filings with the U.S. Securities 
and Exchange Commission. These forward-looking statements are 
made as of the date hereof, and we do not assume any obligation 
to update them.


