
Madrid, June 2014 - Sunglass Hut, the world’s 
leading sunglass retailer, will open a pop-up shop 
in Madrid this Wednesday, June 25th on Calle Ortega 
y Gasset. Running through Saturday, June 28th 
the space has been named “House of Sun” and 
will offer a special selection of designer and luxury 
sunglasses available for the summer season. 
With permanent locations throughout Spain, 
Sunglass Hut’s “House of Sun” will bridge the gap 
between the in-store experience and the brand’s  
“94 Shades of Summer” campaign featuring Georgia 
May Jagger and her best friends, Theodora and 
Alexandra Richards. The campaign was shot in 
Miami by fashion photographer Angelo Pennetta 
where Georgia May, Alex, and Theo lounged 
poolside, took a roadtrip in a classic convertible 
and enjoyed the tropical setting while wearing the 
must-have sunglass styles of the season. 
The pop-up will offer consumers a one-of-a-kind 
opportunity where they can enjoy an indoor pool 
party, ‘drive’ with the benefits of polarized lenses, 
and star in their own Sunglass Hut campaign with 
an on-site photo studio that includes Georgia 
May’s favorite summer wardrobe essentials.

“House of Sun” is a must-visit destination for 
sunglass lovers, those that want to be noticed for 
their style and who make a statement with their 
eyewear,” said Fabio d’Angelantonio, Executive 
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Vice President Sun & Luxury and Chief Marketing 
Officer at Luxottica. “We’re into ‘fun’ at Sunglass 
Hut,” he emphasized, “we’re building a flirtatious 
rapport with Madrid shoppers.”

Little was changed to the existing retail structure 
but Sunglass Hut brought in furniture reminiscent 
of a casual, downtown loft along with a custom 
chandelier inspired by sunglass lenses. Guests will 
enjoy refreshments at a tiki style bar and play with 
the brand’s signature Social Sun system where 
they can take ‘selfies’ and share the images via 
Facebook and Twitter. “It is the perfect setting for 
consumers to see how to add sunglasses to their 
summer wardrobe,” said d’Angelantonio.

With flagship stores from New York City to Sydney, 
Sunglass Hut has quickly gained a following of 
celebrities, influencers, and fashion editors, and is 
known for carrying the best assortment of designer, 
luxury, and performance sunglasses in the world. 
The Sunglass Hut “House of Sun” will be open 
June 25th to June 28th from 10am through 10pm at 
Calle Ortega y Gasset, 5. Sunglasses from Burberry 
to Ray-Ban and Prada to Versace, and many more 
designer and luxury brands will be available for 
purchase with prices starting at €109. 
Experiences can be shared via social media channels 
using @sunglasshut and #SGHHouseofSun.



Sunglass Hut
Sunglass Hut is the biggest sunglass specialty retailer in the world with more than 2,700 retail locations. With a global reputation for premium 
sunglass brands, Sunglass Hut offers the latest designer brands along with outstanding customer service. Sunglass Hut stores are located 
throughout the United States, Canada, the Caribbean, Europe, Australia, New Zealand, Hong Kong, Singapore, Middle East and South Africa. 
www.sunglasshut.com 

Luxottica Group S.p.A.
Luxottica Group is a leader in premium, luxury and sports eyewear with over 7,000 optical and sun retail stores in North America, Asia-Pacific, 
China, South Africa, Latin America and Europe, and a strong, well-balanced brand portfolio. House brands include Ray-Ban, the world’s most 
famous sun eyewear brand, Oakley, Vogue Eyewear, Persol, Oliver Peoples, Alain Mikli and Arnette, while licensed brands include Giorgio 
Armani, Bulgari, Burberry, Chanel, Coach, Dolce & Gabbana, Donna Karan, Michael Kors, Polo Ralph Lauren, Prada, Starck Eyes, Tiffany and 
Versace. In addition to a global wholesale network involving 130 different countries, the Group manages leading retail chains in major markets, 
including LensCrafters, Pearle Vision and ILORI in North America, OPSM and Laubman & Pank in Asia-Pacific, LensCrafters in China, GMO 
in Latin America and Sunglass Hut worldwide. The Group’s products are designed and manufactured at its six manufacturing plants in Italy, 
three wholly owned plants in the People’s Republic of China, one plant in Brazil and one plant in the United States devoted to the production 
of sports eyewear. In 2013, Luxottica Group posted net sales of more than Euro 7.3 billion. Additional information on the Group is available at 
www.luxottica.com. 
 
Safe Harbor Statement 
Certain statements in this press release may constitute “forward-looking statements” as defined in the Private Securities Litigation Reform 
Act of 1995. Such statements involve risks, uncertainties and other factors that could cause actual results to differ materially from those 
which are anticipated. Such risks and uncertainties include, but are not limited to, the ability to manage the effect of the poor current 
global economic conditions on our business, the ability to successfully acquire new businesses and integrate their operations, the ability to 
predict future economic conditions and changes in consumer preferences, the ability to successfully introduce and market new products, 
the ability to maintain an efficient distribution network, the ability to achieve and manage growth, the ability to negotiate and maintain 
favourable license arrangements, the availability of correction alternatives to prescription eyeglasses, fluctuations in exchange rates, as 
well as other political, economic and technological factors and other risks and uncertainties described in our filings with the U.S. Securities 
and Exchange Commission. These forward-looking statements are made as of the date hereof, and we do not assume any obligation to 
update them.


