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Sunglass Hut, the specialised sun store retailer, 
is pleased to announce that Georgia May 
Jagger, Global Brand Ambassador, and her 
supermodel mom Jerry Hall, will star in its 2013 
Mother’s Day campaign. Shot in Los Angeles 
with photographer Matt Irwin, the campaign is 
a fun celebration of mothers and introduces 
sunglasses as a must-have gift that she’ll want 
to receive. 

The Mother’s Day campaign will appear in 
Sunglass Hut stores around the globe, as well 
as online, social media, and print outlets. It will 
feature Georgia May and Jerry playfully hugging 
against a bright yellow backdrop wearing all 
black and dramatic cat-eye sunglasses.

In addition to appearing in the campaign with 
her mother, Georgia May also snapped photos 
of Jerry for her blog on Sunglass Hut’s website, 
“Georgia’s Journey.” As for working together, 
Georgia May remarked that, “Mom’s such a 
good model, I always get nervous about shooting 
with her.” While Jerry proudly noted, “She’s 
already so good. The best modeling advice I’ve 
given her is to be on time and be nice to everyone,” 

SUNGLASS HUT TAPS JERRY HALL TO STAR 
IN CAMPAIGN WITH GEORGIA MAY JAGGER
THE MOTHER dAUGHTER dUO TO APPEAR IN RETAILER’S MOTHER’S dAY bRANd CAMPAIGN

she concluded.
This is the second time that Sunglass Hut and 
Georgia May made a campaign personal – the 
model and her musician boyfriend, Josh McLellan 
of Turbogeist fame, appeared together in its 
Holiday 2012 and Valentine’s Day 2013 campaigns. 
Georgia May remarked that “It’s quite fun to 
throw in people I know,” about the shoots. 

“We recognized immediately how multi-dimensional 
Georgia May is and it’s apparent with Jerry too. 
These women are phenomenal yet very down 
to earth,” said Fabio d’Angelantonio, Executive 
Vice President Sun and Luxury and Chief Marketing 
Officer at Luxottica. “It’s undeniable the influence 
they have on each other,” he continued, “And 
quite an honor to be able to feature mother and 
daughter in this new campaign.”

Like previous campaigns before, the Sunglass 
Hut’s Mother’s Day campaign is created to drive 
awareness of luxury and designer sunglasses 
during key gift-giving moments. The campaign 
will be celebrated in May when Georgia May and 
Jerry will appear together at Sunglass Hut’s Fifth 
Avenue Flagship store in New York City.



About Sunglass Hut
www.sunglasshut.com
Sunglass Hut is the biggest sunglass specialty retailer in the world with over 2,700 retail locations. With a global reputation for premium 
sunglass brands, Sunglass Hut offers the latest designer brands along with outstanding customer service. Sunglass Hut stores are 
located throughout the United States, Canada, the Caribbean, Europe, Australia, New Zealand, Hong Kong, Singapore, Middle East 
and South Africa.

Luxottica Group S.p.A.
Luxottica Group is a leader in premium, luxury and sports eyewear with approximately 7,000 optical and sun retail stores in North America, 
Asia-Pacific, China, South Africa, Latin America and Europe, and a strong, well-balanced brand portfolio. House brands include Ray-Ban, 
the world’s most famous sun eyewear brand, Oakley, Vogue, Persol, Oliver Peoples, Arnette and REVO, while licensed brands include 
Giorgio Armani, Bvlgari, Burberry, Chanel, Coach, Dolce & Gabbana, Donna Karan, Polo Ralph Lauren, Prada, Tiffany and Versace. 
In addition to a global wholesale network involving 130 different countries, the Group manages leading retail chains in major markets, 
including LensCrafters, Pearle Vision and ILORI in North America, OPSM and Laubman & Pank in Asia-Pacific, LensCrafters in China, 
GMO in Latin America and Sunglass Hut worldwide. The Group’s products are designed and manufactured at its six manufacturing 
plants in Italy, two wholly owned plants in the People’s Republic of China, one plant in Brazil and one plant in the United States devoted 
to the production of sports eyewear. In 2012, Luxottica Group posted net sales of more than e€7.0 billion. Additional information on the 
Group is available at www.luxottica.com

Safe Harbor Statement
Certain statements in this press release may constitute “forward looking statements” as defined in the Private Securities Litigation 
Reform Act of 1995. Such statements involve risks, uncertainties and other factors that could cause actual results to differ materially from 
those which are anticipated. Such risks and uncertainties include, but are not limited to, the ability to manage the effects of the current 
uncertain international economic outlook, the ability to successfully acquire and integrate new businesses, the ability to predict future 
economic conditions and changes to consumer preferences, the ability to successfully introduce and market new products, the ability 
to maintain an efficient distribution system, the ability to achieve and manage growth, the ability to negotiate and maintain favourable 
license agreements, the availability of correction alternatives to prescription eyeglasses, fluctuations in exchange rates, changes in local 
conditions, the ability to protect intellectual property, the ability to maintain relations with those hosting our stores, computer system 
problems, inventory-related risks, credit and insurance risks, changes to tax regimes as well as other political, economic and technological 
factors and other risks and uncertainties referred to in Luxottica Group’s filings with the U.S. Securities and Exchange Commission. 
These forward looking statements are made as of the date hereof and Luxottica Group does not assume any obligation to update them.


