VOGUE EYEWEAR CELEBRATES
NEW COMMUNICATION CAMPAIGN
STARRING EVA MENDES
Los Angeles, March 2013
On March 13th, Beverly Hills will be the setting for the most exclusive party in town: the launch of the new
Spring/Summer 2013 communication campaign with internationally-acclaimed actress, Eva Mendes.
The global launch will take place at the Simon House, a stunning California estate with sweeping views of
Los Angeles, providing the perfect backdrop for a glamorous evening.
The invite-only party will be hosted by the brands newest ambassador, the breathtaking Eva Mendes
who will be the undisputed star of the evening as she celebrates the exciting new partnership with Vogue
Eyewear. Inspired by the colourful theme of the campaign, the regal mansion will be transformed into
Eva’s personal manor. Throughout the night, guests will enjoy exclusive styling experiences and VIP
treatments while they preview the latest collection of Vogue Eyewear.
The evening will feature the sounds of stylish New Yorker Hannah Bronfman Over the past few years,
Hannah has quickly become one of the hottest young DJ’s on the fashion scene, bringing her love of music
and style together in her work.
Mariavittoria Di Stasi, Vogue Eyewear Brand Director, “The launch of the new Vogue Eyewear communication
campaign with Eva Mendes is going to be the most exclusive and glamorous launch event in Los Angeles.
The attendance of our ambassador will definitely contribute in making the night unforgettable.”
The Spring/Summer 2013 communication campaign starring Eva Mendes features six brightly colored
images as seen through the lens of renowned fashion photographer, Mario Testino. Playing on the vibrant
shades of the eyewear collection and her electric personality, the campaign embraces the divine charm of
the talented actress. As the new testimonial for Vogue Eyewear, Eva follows in footsteps of fashion icons,
Kate Moss and Gisele Bündchen.
Eva Mendes recently appeared in the highly-praised fantasy, Holy Motors and co-stars with Ryan Gosling
and Bradley Cooper in Derek Cianfrance’s upcoming The Place Beyond the Pines.
For more information, please visit:
vogue-eyewear.com
facebook.com/Vogue.Eyewear
twitter.com/VogueEyewear

For more information on Vogue Eyewear:
www.vogue-eyewear.com
Luxottica Group S.p.A.
Luxottica Group is a leader in premium, luxury and sports eyewear with approximately 7,000 optical and sun retail stores in North America, Asia-Pacific,
China, South Africa, Latin America and Europe, and a strong, well-balanced brand portfolio. House brands include Ray-Ban, the world’s most famous
sun eyewear brand, Oakley, Vogue, Persol, Oliver Peoples, Arnette and REVO, while licensed brands include Giorgio Armani, Bvlgari, Burberry, Chanel,
Coach, Dolce & Gabbana, Donna Karan, Polo Ralph Lauren, Prada, Tiffany and Versace. In addition to a global wholesale network involving 130 different
countries, the Group manages leading retail chains in major markets, including LensCrafters, Pearle Vision and ILORI in North America, OPSM and
Laubman & Pank in Asia-Pacific, LensCrafters in China, GMO in Latin America and Sunglass Hut worldwide. The Group’s products are designed and
manufactured at its six manufacturing plants in Italy, two wholly owned plants in the People’s Republic of China, one plant in Brazil and one plant in the
United States devoted to the production of sports eyewear. In 2012, Luxottica Group posted net sales of more than €7.0 billion. Additional information
on the Group is available at www.luxottica.com.
Safe Harbor Statement
Certain statements in this press release may constitute “forward looking statements” as defined in the Private Securities Litigation Reform Act of 1995.
Such statements involve risks, uncertainties and other factors that could cause actual results to differ materially from those which are anticipated.
Such risks and uncertainties include, but are not limited to, the ability to manage the effects of the current uncertain international economic outlook,
the ability to successfully acquire and integrate new businesses, the ability to predict future economic conditions and changes to consumer preferences,
the ability to successfully introduce and market new products, the ability to maintain an efficient distribution system, the ability to achieve and manage
growth, the ability to negotiate and maintain favourable license agreements, the availability of correction alternatives to prescription eyeglasses,
fluctuations in exchange rates, changes in local conditions, the ability to protect intellectual property, the ability to maintain relations with those hosting
our stores, computer system problems, inventory-related risks, credit and insurance risks, changes to tax regimes as well as other political, economic and
technological factors and other risks and uncertainties referred to in Luxottica Group’s filings with the U.S. Securities and Exchange Commission. These
forward looking statements are made as of the date hereof and Luxottica Group does not assume any obligation to update them.

