Luxottica Group announces a new share buyback program and the
conclusion of the previous one announced on May 12, 2016
Milan (Italy), May 24, 2016 – Luxottica Group S.p.A. announces today both the conclusion of the
share buyback program up to 1 million ordinary shares announced on May 12, 2016, and a new
share buyback program pursuant to the authorization passed at the General Meeting on April 29,
2016. Under the new program the Company may repurchase up to 4 million ordinary shares
representing 0.827% of the Company’s issued share capital.
The share buyback is aimed at (i) setting up a reserve of shares that can be used to replace
financial resources in order to carry out any extraordinary finance transactions, implementing the
2013-2017 Performance Shares Plan incentive plan and/or in connection with other compensation
plans or instruments that may be approved in the future and (ii) supporting liquidity and
stabilization activities related to the Company’s ordinary shares.
The Company may buy back shares, in one or more tranches, until the next General Meeting
convened to approve the statutory financial statements provided the authorization will not extend
beyond a maximum of 18 months following the date the authorization was adopted.
Notwithstanding the foregoing, the Company may dispose of treasury shares at any time. The
shares will be bought back at a unit price that will be determined, from time to time, for each
transaction, it being understood that this price cannot be greater or less than the reference market
price of ordinary shares on the Mercato Telematico Azionario organized and managed by Borsa
Italiana S.p.A. on the day preceding the relevant purchase, increased or decreased by 10%,
respectively.
To buyback shares, the Company appointed an intermediary that will operate as of today to
December 31st, 2016. The number shares bought by the Intermediary in any given trading day
cannot exceed 25% of the average daily volume of the shares traded on the MTA in the prior 20
trading-day period.
The shares will be repurchased in accordance with one of the operating methods set forth under
article 144-bis, paragraph 1 of CONSOB regulation no. 11971/1999. Any buybacks executed on
the market will be carried out in accordance with the methods established by Borsa Italiana S.p.A.,
which does not permit the direct combination of offers to buy with predetermined offers to sell. The
program will comply with the market practices allowed by CONSOB according to resolution no.
16839 adopted on March 19, 2009 and pursuant to laws and regulations applicable to this type of
transaction.
During the period from May 19, 2016 to May 24, 2016 and under the previous share buyback
program announced on May 12, 2016, Luxottica acquired 180,915 shares on the Milan Stock
Exchange’s Mercato Telematico Azionario (MTA) equal to 0.037% of the issued share capital. The
shares were bought at an average price per share equal to Euro 48.7189, net of commissions, and
for an aggregate amount of Euro 8,813,981.61.
Details of the treasury share purchase transactions on the MTA are as follows:
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Date

Number of ordinary
shares purchased

Average price (Euro)

Aggregate amount
(Euro)

05/19/2016

132,185

48.6644

6,432,703.71

05/20/2016

4,000

48.9050

195,620.00

05/23/2016

16,318

48.9573

798,885.22

05/24/2016

28,412

48.8094

1,386,772.67

Total

180,915

48.7189

8,813,981.61

Following the purchases announced today and the treasury shares held, as of today the Company
owns 3,199,138 treasury shares equal to 0.661% of the share capital.
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Luxottica Group S.p.A.
Luxottica is a leader in the design, manufacture and distribution of fashion, luxury and sports eyewear. Its portfolio
includes proprietary brands such as Ray-Ban, Oakley, Vogue Eyewear, Persol, Oliver Peoples and Alain Mikli, as well as
licensed brands including Giorgio Armani, Burberry, Bulgari, Chanel, Coach, Dolce&Gabbana, Michael Kors, Prada,
Ralph Lauren, Tiffany & Co. and Versace. The Group’s global wholesale distribution network covers more than 150
countries and is complemented by an extensive retail network of over 7,200 stores, with LensCrafters and Pearle Vision
in North America, OPSM and LensCrafters in Asia-Pacific, GMO in Latin America and Sunglass Hut worldwide. In 2015,
Luxottica posted net sales of approximately Euro 9 billion and approximately 79,000 employees. Additional information
on the Group is available at www.luxottica.com.
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